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Abstract: The purpose of this paper is to study the business 

model with a special focus on B2B in the tourism sector. Further, 

the research is planned to study the airlines as one of the key 

stakeholders and how they support other stakeholders. The 

method used in this conceptual work is based on literature reviews 

from journal articles, dissertation articles, books, and online news 

related keywords and research. The extant tourism literature 

suggests that the B2B business model can contribute to the growth 

of the tourism sector. Our findings suggest that the B2B business 

model, which is closely linked to the promotion of tourism by 

airlines and tourism stakeholders, and in turn supports various 

tourism stakeholders for the development of their business. This 

study provides an overview of the existing literature by improving 

business models to analyze the links between airlines and 

stakeholders promoting the tourism sector. 

 
Keywords: Tourism, Stakeholders, B2B, Airlines, Business 

model  

1. Introduction 

    Tourism and the airline industry complement each other. 

Tourism depends on transport to attract visitors, while the 

transport sector relies on tourism to create demand for its 

services. The growth of the tourism industry is directly reflected 

in air transportation. The number of international travelers has 

more than doubled in recent years. Transportation may be the 

cause and effect of tourism growth. The growth rates of 

international air traffic are related to the growth rates of 

international tourism. Attractive vacation packages and 

competitive airline tickets attract more tourists every day, 

therefore, the industry is growing rapidly. 

2. Literature review 

Tourism is one of the most enjoyable services that people 

enjoy, tourism involves the activity of people traveling and 

leaving home for leisure, business or other purposes, which is 

essentially a new phenomenon created in unique and pleasant 

memories. Travel is an escape from stress, experience, and 

relaxation at the current pace of working life. Millions of people 

around the world travel hundreds of miles from their homes and 

learn about the vast land and experience. 

The tourism industry is in some form all over the world and 

tourists may find themselves inaccessible. Tourism 

infrastructure has evolved significantly over the years, allowing  

 

it to access and discover difficult areas of the world. Tourism 

has proven to be an economic boom, which contributes to the 

economic growth of many countries. Tourism is considered an 

important and growing industry due to increased foreign 

currency earnings and employment. 

A. Historical background 

The definition of tourism has been difficult since the 19th 

century when the word tourist was first coined in English. Two 

centuries later, the authors still cannot agree on a common 

definition, Irena Tolevska (2015) [1], the first definition of 

tourism is made by Guyer and Feuler (1905) [2], they defined 

Tourism as the unique experience of the modern world, the 

desire for change and entertainment, the desire to see the beauty 

of nature and art and its belief in the joy of the world as a human 

being, will fit into the desires individually and socially. Some 

applaud the commercial development and business and 

communications and transportation. The terms tourist and 

tourism were first used as official terms in 1937 by the League 

of Nations, tourism was defined as ‘People traveling abroad for 

periods of over 24 hours’, Singh L.K, (2008) [3]. 

Tourism Society of England (1976) [4] defined as Tourism 

is the temporary movement of people to their destination 

outside the places where they live and work normally and their 

activities during their stay in each destination. This includes 

movements for all purposes. Neil Leiper (1979) [5] stated that, 

it becomes evident that the term ‘Tourism’ did not exist before 

sixteenth century, Tourism is the short-term movement of 

people to various places outside their work location and home, 

the events undertaken during their stay in those places, and the 

services created to provide to their requirements. International 

Association of Scientific Experts in Tourism (1981) [6] defined 

as Tourism in the context of specific activities of an optional 

and undertaken outside the home locality. John Hultsman, 

(1995) [7] referring Macintosh and Goeldner (1986) [8] defined 

tourism as the number of wonders and contacts that comes from 

the interaction between tourists, entrepreneurs, host and host 

countries, which attracts and appreciates these tourists and other 

visitors. Makhlouf, H. H. (2012) [9] referring the WTO’s 

definition of tourism is now the most accepted in the world and 

it defines tourists as people traveling to and staying in places 

outside their usual environment for not more than one 
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consecutive year for leisure, business and other purposes, while 

usual environment is considered the one that is around the 

residence of the person and all other places that are frequently 

visited, (UNWTO, 1995, p. 13) [10]. 

It is very difficult to precisely define the tourism and tourists 

in the world because these terms have a different meaning to 

different people, and no universal definition has yet been 

adopted, Theobald W.F., (2005) [11]. To provide a traveling 

experience, individuals, industries, organizations, and places 

need to be integrated in some way, the wide variety of 

competing definitions of tourism touches on many different 

aspects. Some, for instance, include day visitors who spend 24 

hours differently than at home in the definition, Irena Tolevska 

(2015) [1], whereas others debate against that; some include 

business trips while others exclude them; whether the distance 

and purpose of the visit should be involved in the definition, 

Lesley Pender, Richard Sharpley (2005) [12]. 

The United Nations World Tourism Organization (UNWTO) 

embarked on a project from 2005 to 2007 to create a common 

glossary of terms for tourism. It defines tourism as Tourism is 

a social, cultural and economic event that directs the movement 

of people to a country or place outside their natural environment 

for a specific purpose or business / professional purpose. These 

people are called visitors (tourists or travelers; residents or non-

residents), and tourism is related to their activities, some of 

which require tourism costs. United Nations World Tourism 

Organization, (2008) [13] says that: Tourism involves the work 

of people traveling in unfamiliar surroundings and spending 

their vacation, business and other pursuits lasting a year, The 

World Tourism Organization (WTO), (2010) [14]. Various 

factors influence the tourism. 

There are several definitions of tourism Guyer and Feuler, 

1905 [2] ; Tourism Society of England, 1976 [4]; Neil Leiper, 

1979 [5]; International Association of Scientific Experts in 

Tourism, 1981 [6]; Macintosh and Goeldner,1986 [8]; 

UNWTO, 1995 [10]; Theobald W.F, (2005) [11]; Lesley 

Pender, Richard Sharpley (2005) [12]; Irena Tolevska (2015) 

[1]; UNWTO defines it as the activities of persons travelling to 

and staying in places outside their usual environment for not 

more than one consecutive year for leisure & business and other 

purposes (UNWTO 2010) [14]; Tourism is a set of industries 

related to temporary movement of people from their permanent 

place of living to any other destination. 

B. Tourism factors 

Tourism as a broad industry, ecological risks, environment, 

and attractions can be maintained through adequate and well-

planned tourism, Cohen Erik (1978) [15]. Vytautas Snieška 

(2014) [16] proposes that, while analyzing the tourism growth 

of countries, economic, social, cultural, environmental and 

political factors are necessary to determine the extent of their 

influence. 

Gulnara Ismagilova (2015) [17] mentions that Knowledge of 

history and historical matters is the strongest motivation for 

tourism. Tourists include historical sites in their itinerary and 

use history as an attractive factor due to the various historical 

sites that provide information. Akvile Cibinskiene (2015) [18], 

‘The tourism model represents the external and internal 

environment factors, external environment factors grouped into 

political, legal, economic, cultural, ecological, natural and 

technological factors, Internal environment factors grouped into 

tourism enterprises, tourism resources and infrastructure of 

tourism and recreation’. Tourism is responsible for economic 

and social factors such as age, sex, income, duration of stay, 

race at educational level, the author also states that he 

contributes to changes in the value system, personal behavior, 

family relationships, collective lifestyles, security levels, moral 

behaviour, and community organization. 

There are many important factors that affect the development 

of tourism. Environmental factors have a good climate and 

wonderful scenery. Social, economic factors, including 

accessibility, housing, services, and related services and finally 

historical, cultural and religious factors. In summary, factors 

such as environmental, economic, historical, cultural and 

religious factors that influence tourism development can be 

mentioned. 

C. Environmental factors 

Valentinas Navickas and Asta Malakauskaite (2009) [19], 

mention that; it is widely divided into natural and artificial 

environments. The natural environment consists of 

geographical location, climate, and beautiful scenery. 

Good climate; Weather is one of the most important factors 

in attracting the attention of individual travelers. Warm, sunny 

weather attracts tourists who come from warm and often cold 

climates. On the other hand, people are moving out of the 

tropics towards the winter areas and looking for a taste of a new 

home. Other countries have a cool climate that attracts warm 

travelers. 

Beautiful scenery; The tourist boom in picnic areas with 

stunning landscapes such as sunrise and sunset, long sea 

beaches, freshwater lakes, and waterfalls often attracts many 

tourists. The artificial environment consists of tourism 

infrastructure, transport, entertainment equipment, 

entertainment services, retail stores, and hotel chains. 

D. Social factors 

Accessibility; Convenience is essential and all tourist centers 

must be easily accessible by various means of transport such as 

road, rail, air, and water. Enjoying beautiful places in nature to 

see your journey by road and rail is a better choice, and if your 

travel plans to reach a remote travel destination as soon as 

possible, roads and railways are the best choice. In general, 

waterways are seldom chosen unless tourists enjoy a luxury 

cruise experience. 

Accommodation; Tourist attractions must have sufficient 

capacity for good accommodation and food, the type of 

accommodation required by tourists depends on their lifestyle, 

livelihoods, ability to spend money, the nature of the services 

expected, the resorts' ratings (less than that, tourists should be 
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able to make the right choices and properly plan their trip. 

Amenities; The growth of tourism in certain places also affects 

the most important factors: How well the site is maintained for 

tourist activities such as skiing, popping, paragliding, skiing, 

fishing, surfing, safari adventures and more, and the emergency 

facilities are available or not.  

Ancillary services; If a tourist destination is equipped with 

additional auxiliary services such as banks and finance, Internet 

and telecommunications connectivity, hospitals, insurance 

companies, etc., such a place manages to retain more tourists 

for a longer period. This generally helps to strengthen the local 

economy to a certain extent. 

E. Historical and cultural factors 

Tourists are attracted to places of historical importance and 

those that have a rich cultural heritage. People love and enjoy 

exploring destinations where there are famous ancient 

monuments, marvelous forts, castles, and palaces of former 

kings and queens. 

F. Religious factors 

People often take pilgrims to places of religious significance 

to seek inner peace, bless their favorite gods and gurus, and 

escape before they die. The beliefs and feelings of people help 

to strengthen tourism in these places of worship. Ruxandra-

Gabriela Albu (2009) [20] claims that tourism is embedded in 

the culture by contributing to the conservation of the natural 

resources of the community by including environmental goals 

and human presence and conservation of basic principles such 

as water, air, plants, and animals. The purpose of the place, the 

relationship between tourism and the environment is very 

important, and environmental protection and protection are 

seen as the primary conditions for tourism development, as well 

as uncontrolled obstacles that can risk opportunities travel. 

3. Categorization of tourism 

Tourism can be classified into several categories depending 

on its focus and activities, these include ethnic tourism, cultural 

tourism, historical tourism, environmental tourism, recreational 

tourism, and business tourism, Valene L. Smith (1989) [21]. 

A. Ethnic tourism 

The concept of ethnic tourism was used for the first time in 

the 1980’s. Modern travelers are looking for ethnic tourism and 

expect to find something ‘simple, authentic’ and ‘moral’ in the 

life and art of Native people or ‘natural’ people, Nelson H. H. 

Graburn (1984) [22]. The original idea behind the word was a 

portrait of tourism, which gave the visitors a sense of trendy 

fashion by the locals. They were often attractive people, Valene 

L. Smith (1989) [21]. Ethnic tourism refers to people traveling 

to distance places looking to their routes and attending to family 

obligations, marriage and death bring people together to their 

native places. Persons who are settled overseas during the later 

part of life visit place of their birth for giving boost to ethnic 

tourism.  

B. Cultural tourism 

Tourists are interested to know how other people or 

communities stay, survive and prosper, the kind of culture they 

practice and how their art and music are different from others. 

Cultural tourism is one of the oldest forms of tourism and 

represents an important trend in the development of world 

tourism, Greg Richards and Wil Munsters Richards, (2010, 

Eds) [23]. In order to acquire knowledge, and to become 

familiar with the culture, tourist’s undertake cultural tourism, It 

involves the culture of a particular country or region, most 

importantly it focuses with the lifestyle of the people, their 

history, architecture, art, music, religions, festivals, cuisines 

and the other elements that help to shape their life. Cultural 

tourism activities in urban areas may be visited by museums, 

theatres, art galleries, etc. those in rural areas may involve 

visiting traditional cultural communities and understanding 

their traditions, way of life, and values, Baltescu C.A (2013) 

[24]. 

Cultural tourism is a type of tourism activity in which the 

essential motivation of the visitor is to learn, discover, 

experience and consume the tangible and brief cultural 

attractions/products in a tourist destination. These 

sights/products related to a set of characteristic material, 

intellectual, spiritual and emotional characteristics of a society 

that encompasses arts and architecture, historical and cultural 

heritage, culinary heritage, literature, music, creative industries 

and the living cultures with their lifestyles, value systems, 

beliefs, and traditions. Cultural tourism is strongly influenced 

by current world trends in changing family roles, decreasing 

religious practices, increasing consumption and other changes 

in the social needs of consumers, Arimavičiute, M. (2015) [25]. 

The World Tourism Organisation (WTO, 2018) [26] defines 

cultural tourism as, the tourism includes cultural movements 

such as study tours, performing arts and cultural tours, festival 

travel, site visits, and monuments. In a broad sense, all personal 

movement can be included in the definition because it satisfies 

people's need for diversity in order to raise the level of the 

individual's culture, which creates new knowledge, 

experiences, and encounters. 

C. Historical tourism 

Tourism is booming in the country's history. It is considered 

to be an integral part of history, a heritage with many attractions 

in a country where some historical rulers, legendary rulers, and 

the military have formed a magnificent historical background, 

Radhika Kapur (2018) [27].  

D. Environmental tourism 

Travel experiences vary depending on the person's changing 

circumstances and their geographical distribution. For most 

countries, tourism is based on nature. Tourism in many 

developed countries is based on the development of non-urban 

areas and related activities. 
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E. Recreational tourism 

Tourism is often a matter of fun. Involving people who are 

on vacation and relaxation, the main purpose of leisure tourism 

is to actively participate in any type of entertainment or 

participate in sports or cultural activities as a spectator. 

Traveling with tourists means relaxing for tourists. They can 

use this free time offered by the natural world or created by man 

in his course. Increasing the physical and mental well-being of 

people is one of the main goals of recreational tourism. Due to 

financial constraints, paid holidays, increased transportation 

and purchasing power, tourism has become a reality. The 

driving force behind stress relief is active rest, creating health, 

restoring jobs, safety and improving health. Recreational 

tourism shares many aspects of health and medical tourism as 

well as health tourism. 

F. Business tourism 

Tarlow, Peter E (1992) [28] says, the tourism industry plays 

an important role in business, entertainment and family life. 

Business trips are a tourist attraction and a place to leave their 

place of work or home for celebrities and or purposes with the 

intent to host a meeting, event or event. The key components of 

business tourism are meetings, incentives, conventions, and 

exhibitions. Business tourism can be combined with all other 

types of travel in the same destination. Primary business 

tourism activities include meetings, and attending conferences 

and exhibitions. Even with the term business in business 

tourism, when individuals from government or non-profit 

organizations engage in similar activities, this is still 

categorized as business tourism. 

International Congress and Convention Association (ICCA) 

[29] uses the following definition for business tourism: 

Business travel is the provision of amenities and services to 

millions of delegates each year attending meetings, congresses, 

exhibitions, business events, motivational trips, and corporate 

hospitality. Business travel covers with business or professional 

purposes without the income of temporary residence. This type 

of tourism WTO classifies travel to participate in congresses, 

scientific congresses and conferences, production meetings and 

seminars, trade fairs, exhibitions, saloons, and for the 

negotiation and conclusion of contracts, installation, and 

commissioning of equipment. Business includes business 

travel, convention, and exhibition tourism and incentive 

tourism (incentive - incentive, inducement). Incentive tourism 

is a travel management company provided to employees free of 

charge as a reward for good work. Incentives, as a rule, provide 

a good quality service for an ‘all-inclusive’. Overall share of 

business travel is 10 to 20% in the volume of international 

tourism. 

4. Tourism category by statistics 

Statistically tourism categorized into 3 forms of tourism, 

these forms of tourism flows can be distinguished as domestic 

tourism, outbound tourism, and inbound tourism. World 

Tourism Organization (UNWTO), International 

recommendations on tourism statistics (2008) [13]. 

A. Domestic Tourism: Persons making tourism trips 

within their country of residence. 

B. Outbound tourism: Visit by residents of country to 

another country. 

C. Inbound tourism: Visits to a country by non-residents.  

5. Forms of tourism 

The three main forms of tourism can be combined in various 

ways to create these categories of tourism. Internal tourism, 

comprising domestic and inbound tourism. National tourism, 

covering domestic and outbound tourism. International tourism 

includes inbound and outbound tourism. 

6. Selected type of tourism by UNWTO  

The UNWTO (2016) [30] has favored some of the selected 

types of tourism and agreed on the following definitions, 

namely: cultural tourism, ecotourism, rural tourism, adventure 

tourism, health tourism, wellness tourism, medical tourism, 

business tourism, gastronomic tourism, wine tourism, coastal, 

marine and inland tourism, city tourism, mountain tourism, 

educational tourism and sports tourism 

A. Ecotourism 

Ecotourism is a type of tourism activity where the primary 

motivation of the visitor is to observe, learn, discover, 

experience and appreciate biodiversity and cultural diversity, 

with a responsible attitude to protect the veracity of the 

ecosystem and enhance the well-being of the tourist the local 

community. Ecotourism raises awareness amongst both locals 

and visitors of the need to preserve biodiversity, the natural 

environment, and cultural values, and specific management 

processes are needed to minimize adverse impacts on the 

ecosystem. 

B. Rural tourism 

Rural tourism is a kind of tourism movement in which the 

visitor's experience is associated with a wide range of products, 

usually related to nature-based activities, agriculture, rural 

lifestyle/culture, fishing, and sightseeing. Rural tourism 

activities happen in non-urban (rural) areas with the following 

characteristics: (i) low population density, (ii) predominantly 

agricultural and forestry agriculture and (iii) social structure 

and lifestyle traditional. 

C. Adventure tourism 

Adventure Tourism is a type of tourism which usually takes 

place in destinations with specific geographic features and 

landscape and tends to be associated with physical activity, 

cultural exchange, interaction and engagement with nature. 

This experience may involve some kind of real or perceived risk 

and may require significant physical and/or mental effort. 

Adventure Tourism generally includes outdoor activities such 

as mountaineering, trekking, and bungee jumping, rock 
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climbing, rafting, canoeing, kayaking, cannoning mountain 

biking, bushwalking, scuba diving. Likewise, some indoor 

adventure tourism activities may also be practiced. 

D. Health tourism 

Health tourism covers those types of tourism which have as 

a primary motivation, the contribution to physical, mental 

and/or spiritual health through medical and wellness-based 

activities which increase the capacity of individuals to satisfy 

their own needs and function better as individuals in their 

environment and society. UNWTO - Exploring Health Tourism 

(2016) [30], Health Tourism is the umbrella term for the 

subtypes: Wellness Tourism and Medical Tourism. 

E. Wellness tourism 

Wellness tourism is a type of tourism activity which aims to 

improve and balance all of the main domains of human life 

including physical, mental, emotional, occupational, 

intellectual and spiritual. The primary motivation for wellness 

tourism is to engage in preventive, proactive, lifestyle-

enhancing activities such as fitness, healthy eating, relaxation, 

pampering and healing treatments. 

F. Medical tourism 

Medical tourism is a type of tourism activity which involves 

the use of evidence-based medical treatment and services, this 

may include diagnosis, treatment of various diseases and the 

stages with extremely therapeutic purposes, to treat any severe 

diseases, treatment of injuries, accidents and surgeries which 

can’t be performed in their home country due to several reasons 

like cost of treatment, experienced physicians, hospital 

infrastructure and treatment methods. 

G. Gastronomy tourism 

Gastronomy Tourism is a type of tourism activity which is 

characterized by the visitor’s experience linked with food and 

related products and activities while traveling. Along with 

authentic, traditional, and/or innovative culinary experiences. 

Gastronomy Tourism may also involve other related activities 

such as visiting the local producers, participating in food 

festivals and attending cooking classes. 

H. Wine tourism 

As a sub-type of Gastronomy Tourism, refers to tourism 

whose purpose is visiting vineyards, wineries, and tasting, 

consuming and/or purchasing wine, often at or near the source. 

I. Coastal, maritime and inland water tourism 

Coastal Tourism refers to land-based tourism activities such 

as swimming, surfing, sunbathing and other coastal leisure, 

recreation and sports activities that take place on the shore of a 

sea, lake or river. Proximity to the coast is also a condition for 

services and facilities that support coastal tourism. Maritime 

Tourism refers to sea-based activities such as cruising, 

yachting, boating, and nautical sports and includes their 

respective land-based services and infrastructure. Inland water 

tourism, such as cruise boating, yachts, boat trips, and marine 

sports, which takes place in a water-based environment on land, 

including rivers, lakes, streams, ponds, springs, groundwater, 

dance but traditionally grouped as inland wetlands. 

J. Urban/city tourism 

Urban tourism is a kind of tourism movement that takes place 

in an urban space that has features that are non-agricultural in 

nature, such as administration, production, commerce and 

services, and small transport points. The cities/towns offer a 

wide and heterogeneous cultural, architectural, technological, 

social and natural symptom, as well as complements the 

business activities. 

K. Mountain tourism 

Mountain Tourism is a kind of tourism activity which takes 

place in a well-defined and restricted geographic space such as 

hills or mountains with distinctive characteristics and attributes 

that are intrinsic to a specific scenery, topography, climate, 

biodiversity (flora and fauna) and native community. It 

encompasses a broad range of outdoor holiday and sports 

activities. 

L. Education tourism 

Educational tourism involves tours lasting from 15 days to 3 

months, represents a broad range of products and services 

related to academic studies, self-improvement, intellectual 

growth, and skills or improve knowledge on various subjects. 

The most popular at present are educational tours to study 

foreign languages or improve knowledge of a foreign language 

and career development courses. 

M. Sports tourism 

Sports Tourism is a type of tourism activity that refers to the 

travel experience of the tourist who either observes as a 

spectator or actively participates in a sporting event generally 

involving commercial and non-commercial activities of a 

competitive nature. Sport tourism involves travel for sporting 

events in different countries and regions. Tourism contributes 

greatly to economic growth, personal income, savings, and 

investment, as well as to commercial activities, Mohaidin, Z 

(2017) [31]. Tourism is one of the most important and dynamic 

sectors of the world economy, Martha Ofelia Lobo Rodriguez 

(2018) [32]. The future of tourism depends heavily on its ability 

to meet growing demand without increasing the environmental 

footprint or the pressure on the destination communities, Elena 

Cavagnaro (2015) [33]. 

7. The airline industry towards tourism business 

Air transport plays a dominant role in the movement of 

tourists, which usually involves long-distance travel. 

Accessibility is the main function of the bases of tourist 

transport. To access the main target areas, tourists will use any 

mode of transport. However, air travel is the main mode of 

international tourism. The role of international airlines in the 
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tourism industry is to transport a large number of tourists at 

good speed between countries under secure, standardized 

economic conditions. Due to fast and efficient transport, people 

are encouraged to travel for a variety of reasons to get better 

access to destinations.  

It is very important to study the contribution of airlines 

towards increasing tourism in and to support tourism 

stakeholders. So far, limited academic research has been 

undertaken to explore the B2B models in the airline industry.      

The study identified six stakeholders who support tourism 

activity. In particular, based on the literature review, the study 

wants to consider airlines as one of the most important players, 

and the study also wants to know what services they offer to its 

consumers to increase tourism, the development conditions and 

the challenges they face. Below objectives to be considered. 

a) To study the contribution of airlines towards 

increasing tourism. 

b) To identify the important relationship between airlines 

and tourism stakeholders increasing tourism. 

c) To determine how efficient, the operation of the 

airlines has helped the tourism sector to flourish 

d) Find out how satisfied airline tourists and ultimately 

improve their stakeholder business 

People move from place to place for a variety of reasons, 

tourist needs are split by purpose and recreation, and they 

support different stakeholders in their business (Fig.1). The 

current trend in tourist demand shows that visitors are 

increasingly selective in their choice of destinations and 

businesses, Mirjam Dibra (2015) [34]. Tourism destinations 

consist of a combination of different actors in the tourism 

industry located in a specific geographical area, such as 

accommodation and food and beverage suppliers, attractions, 

cultural / heritage operators, supplier’s transportation, etc., 

Marianna Sigala (2013) [35]. The travel industry plays a major 

role in business, leisure and family life, Tarlow, Peter E (1992) 

[25]. Travel and tourism is probably the largest sector in the 

world, with annual travel-related sales in the order of $ 2 trillion 

worldwide, WTO (2018) [26]. Based on the above review of 

literature, the tourist movement categorized by needs of 

purpose or recreational and thus supporting tourism 

stakeholders (Fig. 1). 

 

 
Fig. 1.  Flow of tourism support stakeholders 

8. Stakeholders 

According to Freeman, R. E. (2004) [37], Stakeholders are 

identified as any group or individual that can influence or 

influence the development of tourism in the region. Similarly, 

Donaldson, T. & Preston, L.E. (1995) [38] refined Freeman’s 

decision, stating that to be identified as the stakeholder or 

individual of the group must have a legitimate interest in the 

organization. Lorraine Nicholas et al (2010) [39] identified 

major stakeholder sectors that include local communities, 

tourists, government sector, private sector and industry, 

Lorraine Nicholas (2010) [39] referring (Mitchell et al. 1997); 

(Sauter and Leisen 1999) and mentioning in his journal that the 

stakeholder identification is important because there are many 

identifiable entities based on one or all of these characteristics; 

their ability to influence this decision; the legitimacy of their 

relations with companies; and their immediate business need. 

The UNWTO defined stakeholders in tourism destinations as 

tourism professionals, authorities, print in other media. Ezekiel 

A. Chinyio and Akintola Akintoye (2008) [40] referring 

Johnson, Scholes & Whitington (2006), mentions that 

stakeholders refer to the individuals or groups on which the 

organization's goals depend and on which the organization 

depends. Erick T. Byrd (2007) [41], Stakeholders should be 

involved in the planning process for sustainable tourism 

development and experts should be able to advise them on the 

importance of discussing decision making. If all members of the 

organization have the same level of knowledge, a decision can 

be made that uses the collective wisdom of all involved. 

Tourism may be defined as a collection of activities, services, 

and industries that provide a travel experience comprising 

transportation, accommodation, eating establishments, retail 

shops and the hospitality services provided for individuals or 

groups traveling away from home. Tourist destinations involve 

a variety of stakeholders such as airlines, hotels, restaurants, 

gift shops, tour operators and government officials (Fig. 2) to 

support the development of international tourism. 

 

 
Fig. 2. Stakeholders create B2B and support tourism 
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9. Business model 

The airline sector differs from other sectors in that there are 

still government regulations that control many aspects of their 

operation, Mark Neill (2004) [42]. Cooperation between airport 

management, the government and major airlines is an important 

part of any successful airline business model, Ryan Neill Stott 

(2016) [43]. The business model describes the fairness of an 

organization's value for creating and understanding customer 

value and can be briefly depicted on a number of interrelated 

elements related to customer value, organizational structure, 

and financial aspects, Business model as a depiction of the 

value organization logic for creating and recording customer 

value, Erwin Fielt, (2014) [44]. The experience gained by the 

tourist also depends on the airline business model, Ryan Neill 

Stott (2016) [43]. 

It is important to develop a business model with a B2B 

concept, B2B, which stands for business-to-business, is a 

process for selling products or services to other businesses. 

Business to Business (B2B) provides value by connecting 

customers and suppliers in a virtual environment, Mark Neill 

(2004) [42].   B2B or sales process between companies refers 

to a series of events, steps, or activities that occur when a 

company sells (or attempts to sell) a product or service to 

another company. The B2B sales process is applicable in many 

areas. B2B demand is coming from consumer markets; 

suppliers can benefit by helping their customers become more 

competitive, and almost all businesses serve both consumers 

and business customers, Gummesson, E. and Polese, F. (2009) 

[45]. It is important to develop B2B business plans that reflect 

the developments, opportunities, and threats for the external 

environment - such as social, cultural, political and economic 

aspects, Mark Neill (2004) [42]. B2B should be seen as a 

component or perspective of a service system, not as a separate 

marketing category, Gummesson, E. and Polese, F. (2009) [45]. 

Therefore, designing a business model for the tourism sector is 

essential for tourism development. 

Airlines and tourism are two interlinked areas that are highly 

interdependent. Tourism has been a driving force and supporter 

of many stakeholders as a new business model (Fig. 3). It is 

necessary for airlines to evaluate and understand the tourism 

business models and their stakeholders. 

 

 
Fig. 3.  Proposed conceptual model - Airline services influence Tourism in 

harmony with hotel services 

10. Scope of the study 

The study further posits the B2B model where airlines can 

partner with various stakeholders especially with hotels to get 

better prices, and they can earn air miles by spending on hotels 

that can be used in the future for airline tickets. In turn, hotels 

can promote on-board magazines, such as the promotion of 

food and beverage outlets, pictures of food and rooms that can 

increase hotel activities during the stay of tourists. There may 

be a high contribution to each other as stakeholders. 

11. Hypotheses 

H1: There is important relationship between airlines and 

tourism stakeholders increasing the tourism. 

H2: Efficient airlines operations & tourist satisfaction 

eventually increases stakeholders business. 

12. Conclusion 

The method used in this conceptual work draws on literature 

reviews from journal articles, dissertation articles, books, and 

online news keywords, and research. The extant tourism 

literature shows that the business model can contribute to the 

growth of the tourism industry. This paper concludes that B2B 

business model in the tourism sector links airlines and tourism 

stakeholders to promote tourism and in turn supports various 

stakeholders in the development of tourism. 
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